
2025 Bond Issue Proposal:
From Feedback to Progress

NSPRA Gold Medallion Award Entry
Bond/Finance Campaign

Stacy Hawn
Communications Coordinator
shawn@bennps.org
402-238-3044 ext. 2021

Bennington Public Schools
11620 N. 156th Street
Bennington, NE 68007

Enrollment: 4,427 students
Employees: 570 staff members
Communications Staff: 1

$112 Million Bond Issue$112 Million Bond Issue

71 Percent Voter Approval71 Percent Voter Approval



SYNOPSIS
In March 2025, voters in Bennington Public Schools (BPS) approved a $112 million bond issue with 71 
percent support to construct a second high school. This was the third attempt to pass a bond issue that 
included the second high school.

BPS is one of the fastest-growing school districts in Nebraska, serving approximately 4,400 students across 
one preschool, five elementary schools, two middle schools, and one high school. Current enrollment trends 
and demographic projections have indicated that an additional high school would be needed. In response, 
the district developed a proposal to construct a second high school to support current and future student 
enrollment and maintain high-quality learning environments. 

The district’s first attempt in November 2022 failed with 33 percent voter approval. After gathering 
community feedback, a revised proposal was presented to voters in March 2024 but failed by 178 votes. 
Following the second attempt, the district again collected community input and refined the proposal ahead of 
the March 2025 special election.

The 2025 Bond Issue Proposal: From Feedback to Progress informational campaign was developed to 
ensure the community had access to clear, accurate information about the proposal. After two previous bond 
attempts, district leadership recognized the importance of strengthening transparency, providing data about 
enrollment growth and facility capacity, and creating multiple opportunities for community members to learn 
about the proposal and ask questions.

Guided by the four-step strategic communication process of RPIE, the district developed a comprehensive 
communication plan. Research included enrollment projections, analysis of previous election data, feedback 
gathered through community conversations, surveys, 
and advisory groups. These insights helped identify 
common questions and informed the development of 
clear, consistent messaging. The campaign was led 
by a one-person communications office that worked 
collaboratively with district leadership to ensure 
accurate, consistent information was shared with the 
community. Communication efforts included community 
presentations, district newsletters, mailed postcards, a 
dedicated webpage, social media updates, and direct 
communication with voters.

Through this strategic and transparent communication 
approach, the district ensured stakeholders had 
multiple opportunities to access information and 
participate in the election process, resulting in strong 
community support for the district.

2025 Bond Issue Proposal:
From Feedback to Progress
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The communication strategy for the 2025 Bond Issue Proposal: From Feedback 
to Progress was grounded in a comprehensive research process designed 
to understand community perspectives, identify information gaps, and guide 
development of an effective informational communication plan. Both quantitative 
and qualitative research methods were used to ensure communication efforts 
addressed community questions and priorities.

Bennington Public Schools has experienced steady enrollment growth over the past decade. District 
demographic studies and enrollment projections indicated continued growth that would exceed the 
capacity of the existing high school within the next two years. Facility planning studies conducted by the 
district and external partners confirmed the need for additional high school space to support current and 
future students.

Enrollment and Facility Data

Two previous bond attempts provided important insight into community concerns and information gaps. 
The first attempt in November 2022 indicated the need for greater awareness of the proposal and a 
better understanding of the district’s financial capacity to fund the bond. The second attempt in March 
2024 demonstrated that while support had increased, additional community input and communication 
refinement were necessary.

Community Feedback from Previous Bond Attempts

RESEARCHRESEARCH

Election Data Analysis
The district conducted an analysis of voter participation and election results from the March 
2024 election to better understand community engagement and identify opportunities to improve 
informational outreach.

Research Findings
Research findings highlighted three key priorities for the communication plan:

•	 Provide clear data explaining enrollment growth and facility capacity needs
•	 Increase transparency around the scope, purpose, and financial impact of the proposal
•	 Create multiple opportunities for community members to ask questions and receive factual 

information

These findings directly informed the communication plan and messaging strategy for the 
2025 informational campaign and guided the development of the district’s strategic 
communication plan, outlined in the Planning section. 2

Research focused on identifying who was 
participating in the election, including voter turnout 
among parents, staff members, and community 
residents. Election results were also reviewed 
by ward and precinct to better understand voting 
patterns across the district.

Following both attempts, the district intentionally 
gathered feedback from residents to better 
understand questions related to enrollment 
growth, project scope, and financial impact 
through surveys, community conversations, public 
forums, and advisory group discussions. This 
feedback directly influenced the development of 
the 2025 proposal and the communication strategy 
supporting the informational campaign.
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Findings from the research phase directly informed the development of the strategic 
communication plan for the 2025 Bond Issue Proposal: From Feedback to Progress 
informational campaign. The planning process focused on ensuring community 
members had access to clear, factual information about the proposal while providing 
multiple opportunities for residents to learn about the project and participate in the 
election process.

To support this goal, the district established the following objectives:
•	 Develop a bond proposal that reflects the facility needs of the district and incorporates feedback 

gathered through surveys, community meetings, and advisory group discussions prior to the March 
2025 election.

•	 Utilize research findings, including election data, surveys, and community feedback, to guide the 
development of the communication plan and informational messaging.

•	 Provide factual information about the bond proposal through multiple communication channels with 
the goal of achieving at least 45 percent voter turnout in the March 2025 special election.

•	 Inform the community of the key components of the bond proposal through clear and consistent 
messaging in order to achieve a minimum of 51 percent voter approval.

•	 Provide factual information about the bond proposal across multiple communication platforms so 
that all registered voters receive information about the proposal at least three times prior to the 
election.

•	 Provide factual information about the bond proposal to parents and guardians through district and 
school communication channels so that parents receive information about the proposal at least 
seven times prior to the election.

•	 Increase employee knowledge of the bond proposal by providing informational resources and 
presentations so that district administrators and building leaders can accurately answer common 
questions from families and community members.

Objectives

Situational Analysis
Historically, Bennington Public Schools has placed a bond proposal before voters approximately every two 
years to address district growth and facility needs. The most recent successful bond issue was passed in 2020. 
A bond proposal presented in November 2022 was unsuccessful, and a revised proposal presented in March 
2024 narrowly failed by 178 votes.

The primary goal of the informational campaign was to provide factual information to all target 
audiences in order to achieve 60 percent voter approval or greater for the $112 million bond proposal.

GOAL
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The communication plan was designed to reach a broad cross-section of the community. 
Key audiences included:

•	 Parents and guardians of current students
•	 District staff members
•	 Registered voters and community residents
•	 Local business and civic leaders
•	 Senior citizens and long-time community members

Target Audiences

Based on research findings and community feedback, the district developed consistent key messages 
to guide communication materials. These messages focused on providing factual information about:

•	 The continued enrollment growth in Bennington Public Schools
•	 The need for additional high school capacity within the next two years
•	 Expanding opportunities for students through enhanced Career and Technical Education  

programs
•	 The financial impact of the proposal and the district’s plan to responsibly manage the  

bond repayment
•	 The details of the March 2025 election and voting process

Key Messages

3



To effectively reach stakeholders, the district implemented a multi-channel communication strategy 
designed to provide information through both digital and in-person opportunities.

Strategies included:
•	 Providing clear and consistent messaging across all communication platforms
•	 Reaching registered voters multiple times through a variety of communication channels
•	 Communicating with parents and families through school and district communication systems
•	 Prioritizing face-to-face meetings and community presentations to provide factual information and 

answer questions
•	 Reinforcing key messages through repetition across multiple communication platforms
•	 Utilizing district and school social media channels to increase engagement
•	 Sharing stories and visual content through photos and video to help communicate district needs

Communication Strategies

Because the communications department consists of a one-person office, the planning process included identifying 
ways to leverage district leadership, administrators, and staff to expand communication outreach and ensure consistent 
messaging across schools and community interactions. This approach created a clear roadmap for the informational 
campaign and ensured communication efforts were coordinated, consistent, and accessible to all stakeholders.

IM
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PLEMENTATION

The 2025 Bond Issue Proposal: From Feedback to Progress informational campaign 
was implemented through a coordinated, multi-channel communication effort 
designed to provide community members with clear, factual information about the 
proposal and the March 2025 election. Strategies identified during the planning 
phase were executed through direct communication, digital outreach, printed 
materials, media engagement, and in-person community meetings.

Leadership and Coordination
The campaign was coordinated by the district’s one-person communications office, working 
collaboratively with the superintendent, district leadership team, school administrators, and staff 
members. Key leaders helped extend the district’s communication reach by presenting information at 
meetings, responding to questions from stakeholders, and reinforcing consistent messaging across 
schools and community interactions. Over the course of the campaign, the district implemented dozens 
of communication tactics, including community presentations, direct mail, digital communication, media 
outreach, and school-based engagement opportunities.

Community Engagement
Face-to-face engagement was a central component of the campaign strategy. District leaders 
conducted numerous presentations and informational meetings to provide an overview of the proposal 
and answer questions from residents.

These presentations were delivered at:
•	 Community informational meetings
•	 Parent Teacher Organization (PTO) meetings
•	 Homeowner Association (HOA) meetings
•	 Local civic and community organization gatherings

4

These conversations provided opportunities for two-way dialogue and allowed 
community members to hear directly from district leaders about enrollment growth, 
facility needs, and the details of the proposal.



Direct Communication with Families and Staff
District communication platforms were used to ensure parents and employees received repeated 
informational updates throughout the campaign to reinforce key messages and ensure accurate 
information was consistently shared. Information was shared through:

•	 District newsletters
•	 School communication platforms and email messages
•	 Staff meetings and internal communications

These channels ensured families and employees received consistent messaging and had access to 
accurate information about the proposal and voting process.

Digital Communication

Printed Materials and Direct Mail

Media Outreach

Message Reach

Digital communication tools were used to provide accessible information and reinforce key messages 
throughout the campaign.

Communication efforts included:
•	 A dedicated webpage containing information about the bond proposal
•	 Social media posts across district platforms
•	 Informational graphics, photos, and videos explaining district growth and facility needs
•	 Digital reminders about election dates and voting procedures

Printed materials were used to ensure information reached community members who may not regularly 
engage with digital platforms. Five informational postcards and mailers were distributed to households 
within the district, providing key facts about the proposal and directing residents to additional 
informational resources.

Local media outlets were also engaged to help share factual information about the proposal and the 
election. News coverage and media statements helped increase community awareness and ensured 
residents had access to accurate information through trusted local news sources.

The campaign emphasized message saturation and repetition across multiple communication 
platforms. Through the coordinated use of digital communication, printed materials, direct mail, in-
person meetings, and media outreach, the district ensured stakeholders had multiple opportunities to 
receive factual information about the proposal and the voting process.

This multi-channel approach allowed the district to meet its communication objectives and ensure 
community members had access to clear, consistent information leading up to the March 2025 election.

These platforms allowed stakeholders to access information at their convenience and helped extend 
the reach of the informational campaign.

In addition, large-format informational posters 
were printed and displayed at each school 
during high-attendance events, including 
sporting events, large school activities, 
parent-teacher conferences, and PTO 
meetings. These displays helped reinforce key 
messages and provided another opportunity 
for families and community members to 
access factual information about the proposal.
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The success of the 2025 Bond Issue Proposal: From Feedback to Progress 
informational campaign was evaluated by measuring outcomes against the 
objectives established during the planning phase. Evaluation focused on voter 
participation, election results, communication reach, and stakeholder engagement.

Election Results
The primary measure of success was the outcome of the March 2025 special election. The $112 million 
bond proposal was approved with 71 percent voter approval, significantly exceeding the campaign 
objective of securing at least 51 percent approval. 

Voter Participation

Communication Reach

Community Engagement
Community engagement throughout the campaign demonstrated strong interest in learning 
about the proposal and the district’s long-term facility planning. Community meetings, 
presentations, and conversations with stakeholders provided opportunities for two-way 
dialogue and helped address questions related to enrollment growth, project scope, and 
financial impact.

The campaign also measured success based on the reach and frequency of informational messaging 
across multiple communication channels.

The communication plan established the goal of ensuring registered voters received information 
about the proposal at least three times and parents received communication at least seven times 
through a variety of communication platforms. Through the use of district newsletters, direct mail, 
digital communication, social media, and community meetings, these communication objectives were 
successfully achieved.

Another key objective of the campaign was to encourage community participation in the election. The 
communication plan established a goal of achieving at least 45 percent voter turnout in the March 2025 
special election.

EV
ALUATIONEV
ALUATION
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The final voter turnout for the election was 50.68 percent, 
exceeding the established objective and demonstrating strong 
community engagement in the decision-making process. This 
level of participation is notably strong for a special election.

Community support increased steadily 
across the three bond elections, rising 
from 33 percent approval in 2022 to 49 
percent in 2024 and 71 percent in 2025. 
This steady increase reflects the district’s 
commitment to listening to community 
feedback and refining both the proposal and 
communication approach over time, moving 
the district from Feedback to Progress.

The 71 percent approval was the highest voter approval for a school bond issue in Douglas County in 
the past 20 years and represented a substantial increase in community support compared to previous 
bond attempts. This result reflects the impact of providing clear, factual information about the district’s 
growth and facility needs.

Bond 
Issue 
Passes

25%

50%

75%

100%

2022 2024 2025

33%
49%

71%

25%

50%

75%

2024 2025

48.65% 50.68%



The informational communication campaign successfully met or exceeded 
the objectives established during the planning phase. The following summary 
demonstrates how each objective was achieved.

Objective: Develop a bond proposal that reflects the facility needs of the district and incorporates feedback 
gathered through surveys, community meetings, and advisory group discussions prior to the March 2025 election.

Success: Community feedback gathered through surveys, public forums, and advisory group discussions 
informed revisions to the proposal following the 2022 and 2024 elections. These insights helped shape the final 
proposal presented to voters in March 2025.

Objective: Utilize research findings, including election data, surveys, and community feedback, to guide the 
development of the communication plan and informational messaging.

Success: Research findings directly informed the campaign’s key messages, communication strategies, and 
outreach efforts. Data related to enrollment growth, facility capacity, and voter participation trends helped guide 
the development of communication materials and engagement opportunities.

Objective: Provide factual information about the bond proposal through multiple communication channels with the 
goal of achieving at least 45 percent voter turnout in the March 2025 special election.

Success: The March 2025 election achieved 50.68 percent voter turnout, exceeding the established 
objective and demonstrating strong community participation in the decision-making process.

Objective: Inform the community of the key components of the bond proposal through clear and consistent 
messaging in order to achieve a minimum of 51 percent voter approval.

Success: The bond proposal was approved with 71 percent voter approval, significantly exceeding the 
established objective. This result also represents the highest voter approval for a school bond issue in Douglas 
County in the past 20 years.

Objective: Provide factual information about the bond proposal across multiple communication platforms so that all 
registered voters receive information about the proposal at least three times prior to the election.

Success: Through the coordinated use of direct mail, community meetings, media coverage, digital 
communication, and social media, registered voters received repeated exposure to factual information about 
the proposal and the election process. Five direct mail pieces were sent to ensure information was received.

Objective: Provide factual information about the bond proposal to parents and guardians through district and school 
communication channels so that parents receive information about the proposal at least seven times prior to the 
election.

Success: Parents received regular informational updates through district newsletters, school communication 
platforms, social media, and in-person meetings, ensuring families had multiple opportunities to access 
information and ask questions. Five direct mail pieces, three dedicated emails, and weekly newsletters 
were sent to reach parents and guardians.

Objective: Increase employee knowledge of the bond proposal by providing informational resources and 
presentations so that district administrators and building leaders can accurately answer common questions from 
families and community members.

Success: District leaders and administrators shared informational resources and messaging guidance with 
staff, helping ensure employees were prepared to respond to questions and direct community members to 
accurate information about the proposal.

SUMMARY

The success of the 2025 Bond Issue Proposal: From Feedback to Progress informational campaign 
demonstrates the impact of strategic communication grounded in research, transparency, and 
community engagement. By listening to community feedback, sharing clear and factual information, 
and utilizing a coordinated multi-channel communication approach, Bennington Public Schools 
ensured stakeholders had meaningful opportunities to learn about the proposal and participate in 
the decision-making process. The campaign ultimately strengthened community understanding of 
the district’s long-term facility needs and helped secure strong voter participation and support for 
the future of Bennington Public Schools. 7
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Facility planning studies conducted by the district and 
external partners confirmed the need for additional 
high school space to support current and future 
students.

Following both attempts, the district intentionally gathered feedback from residents to better 
understand questions related to enrollment growth, project scope, and financial impact through 
surveys, community conversations, public forums, and advisory group discussions. 
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Research focused on 
identifying who was 
participating in the election, 
including voter turnout among 
parents, staff members, and 
community residents. Election 
results were also reviewed by 
ward and precinct to better 
understand voting patterns 
across the district.

These findings directly informed the communication plan and 
messaging strategy for the 2025 informational campaign.
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The planning process focused on 
ensuring community members had 
access to clear, factual information 
about the proposal while providing 
multiple opportunities for residents 
to learn about the project and 
participate in the election process.
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Over the course of the campaign, the district implemented 
dozens of communication tactics, including community 
presentations, direct mail, digital communication, media 
outreach, and school-based engagement opportunities.

District leaders conducted numerous presentations and informational meetings to provide an 
overview of the proposal and answer questions from residents.

https://youtu.be/4Ihe6Pxbg6w



District communication platforms were used to 
ensure parents and employees received repeated 
informational updates throughout the campaign.
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Emails to all 
staff and parents

Information included in 
district newsletters

Information included in 
school newsletters

Email to all staff 
members
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Digital communication tools were used to provide 
accessible information and reinforce key messages 
throughout the campaign.

Dedicated website

Social Media
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Printed materials were used to ensure information 
reached community members who may not regularly 
engage with digital platforms.

What does this mean for current BPS students? 

All current K-8 BPS students will be 
in high school within six years of the 

second high school opening.

BHS 
Capacity

1,150 
Students

509509
KindergartenKindergarten

459459
1st Graders1st Graders

473473
2nd Graders2nd Graders

500500
3rd Graders3rd Graders
(Current Grade)(Current Grade)

1,941

2033-2034
(Year 6)

463463
1st Graders1st Graders

473473
2nd Graders2nd Graders

491491
3rd Graders3rd Graders

468468
4th Graders4th Graders
(Current Grade)(Current Grade)

1,895

2032-2033
(Year 5)

477477
2nd Graders2nd Graders

491491
3rd Graders3rd Graders

459459
4th Graders4th Graders

432432
5th Graders5th Graders
(Current Grade)(Current Grade)

1,859

2031-2032
(Year 4)

495495
3rd Graders3rd Graders

459459
4th Graders4th Graders

424424
5th Graders5th Graders

377377
6th Graders6th Graders
(Current Grade)(Current Grade)

1,755

2030-2031
(Year 3)

1,652

463463
4th Graders4th Graders

424424
5th Graders5th Graders

395395
7th Graders7th Graders
(Current Grade)(Current Grade)

2029-2030
(Year 2)

428428
5th Graders5th Graders

370370
6th Graders6th Graders

333333
8th Graders8th Graders
(Current Grade)(Current Grade)

1,518

387387
7th Graders7th Graders

2028-2029
(Year 1)
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370370
6th Graders6th Graders

No Tax Rate Increase
0.0 Cents

This bond issue will not impact 
the bond tax levy. It is projected to 
remain stable at 35.8 cents until 2031. 
Beginning in 2032, the District will 
have the flexibility to either reduce the 
levy, pay off bonds faster, or retain levy 
capacity for future growth if needed.
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$0.284

The 2025 Bond Issue will be voter approved, tax exempt general obligation bonds.

Levy ImpactLevy Impact

Bond IssuanceBond Issuance

Bond 
Amount

Bond Levy 
Total

Tax Rate 
Increase Length Interest Principal 

Payments
Lowest 
Reserve

District 
Funds Used

2024 $119,000,000 40.7¢
(8 Years) +4.9¢ 22 Years 4.42% 3-5 Years $5,824,979 $9,518,118

2025 $112,000,000 35.8¢
(7Years) 0.0¢ 21 Years 4.15% 3-5 Years $5,731,260 $12,645,829

Bond Issue
$112,000,000

Decrease Decrease 
  Bond Debt  Bond Debt

• In 2023-24, the District paid $7,360,000 in bond 
principal with $4,000,000 of that total being 
repaid early.

• In 2024-25, the District will be paying 
$5,905,000 in bond principal with $2,000,000 of 
that total being repaid early.

• Resulting in a savings of approximately 
$410,000 in interest payments.

$29,810,000$29,810,000
Next 5 YearsNext 5 Years

$36,090,000$36,090,000
Years 6-10Years 6-10

$45,960,000$45,960,000
Years 11-15Years 11-15

$53,410,000$53,410,000
Remaining 8 YearsRemaining 8 Years

These are scheduled principal payments but could be accelerated

Projected to pay off $111,860,000 in bond 
principal over the next 15 years

Projected to pay off 
$65,900,000 in bond principal 
over the next 10 years

Opportunities to pay off principal 
even earlier based on valuation 
changes over the years.

Scan Me for 
More Info on the 

Bond Issue

Submit your ballot to the Election Office.
• Put a stamp on the envelope and mail through the post office.

• March 4th is the last day to mail ballots.
• Drop the envelope off at a drop box or at the Election Office.

• March 11th at 5pm is the last day to drop off your ballot.

The Voting Process: It’s as Easy as 1, 2, 3!The Voting Process: It’s as Easy as 1, 2, 3!
After voting, place the ballot in the provided envelope and then...

Sign the back of the envelope.

All ballots must be in the hands of the election 
office by 5pm on March 11th or they will not count!

• Douglas County 
Election Office 
• 12220 W Center Rd

• Douglas County 
Engineer’s Office
• 15505 W Maple Rd

• Omaha Public 
Library - Elkhorn 
Branch
• 2100 Reading Plaza

• Omaha Public 
Library - Abrahams 
Branch
• 5111 N 90th Street

Questions? 
Douglas County 

Election Office 
402-444-8683

Write your driver’s license or state ID number on the ballot 
return envelope or enclose a copy of your photo ID in your 
ballot return envelope

Election Election 
Drop Drop 

BoxesBoxes

2.2.
3.3.

1.1.

Vote March 11Vote March 11
Ballots will be mailed to 
all BPS registered voters 
on February 18th.

Scan Me 
to visit the 
Douglas 
County 
Election 
Commission

2025

Bennington High School #2 | Site Plan

High School #2High School #2
180th and Military Road
The second high school will be built for a capacity of 1,000 students with the 
capability to expand to 1,500 students.
• Infrastructure

• Paving Gravel on 180th Street
• North Property Not Developed

• Built for 1,000 Student Capacity
• Classrooms
• 700 Parking Stalls

• Cafeteria
• Hallways
• Bathrooms
• Collaborative 

Spaces

• Offices
• Auditorium
• Locker Rooms
• Competition 

Gym
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2025

Bennington High School #2 | Main Level Floor Plan

Administration Special Education Media Center

Commons

Kitchen

Core Clrms

Main 
Entry

Secondary 
Entry

Core Clrms

Future
Core Clrms

Future
Media

ExpansionMain GymAuxiliary Gym

Weights Wrestling

PE
Space

Auditorium

Band

Vocal

Welding

Small Engines

Art

Art

Computer

FCS

Foods

CNA

• Built for 1,500 Student Capacity

Posters located at each school 
during high attendance events

Direct mail pieces sent to all 
households in the District

No Tax Rate Increase
0.0 Cents0.0 Cents

This bond issue will not impact the bond tax levy. It is projected 
to remain stable at 35.8 cents until 2031. Beginning in 2032, the 
District will have the flexibility to either reduce the levy, pay off 
bonds faster, or retain levy capacity for future growth if needed.

Decrease Bond DebtDecrease Bond Debt

• $7,360,000 in 2023-24
• $4,000,000 being repaid early

• $5,905,000 in 2024-25
• $2,000,000 being repaid early

The District is making scheduled and 
accelerated principal payments including: 

Bond principal payments are projected to pay off: 
• $29,810,000 over the next five years
• $65,900,000 over the next 10 years
• $111,860,000 over the next 15 years

Levy ImpactLevy Impact

Bennington Public Schools 2025 Bond IssueBennington Public Schools 2025 Bond Issue
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Levy ImpactLevy Impact

Bennington Public Schools 2025 Bond IssueBennington Public Schools 2025 Bond Issue

Decrease Bond DebtDecrease Bond Debt
• In 2023-24, the District paid $7,360,000 in bond 

principal with $4,000,000 of that total being repaid 
early.

• In 2024-25, the District will be paying $5,905,000 
in bond principal with $2,000,000 of that total being 
repaid early.

• Resulting in a savings of approximately 
$410,000 in interest payments.

$29,810,000$29,810,000
Next 5 YearsNext 5 Years

$36,090,000$36,090,000
Years 6-10Years 6-10

$45,960,000$45,960,000
Years 11-15Years 11-15

$53,410,000$53,410,000
Remaining 8 YearsRemaining 8 Years

These are scheduled principal payments but could be accelerated

Projected to pay off $111,860,000 in bond 
principal over the next 15 years

Projected to pay off $65,900,000 
in bond principal over the next 
10 years

Opportunities to pay off principal 
even earlier based on valuation 
changes over the years.

No Tax Rate Increase
0.0 Cents0.0 Cents

This bond issue will not impact the bond tax levy. It 
is projected to remain stable at 35.8 cents until 2031. 
Beginning in 2032, the District will have the flexibility 
to either reduce the levy, pay off bonds faster, or 
retain levy capacity for future growth if needed.

Bennington Public Schools 2025 Bond IssueBennington Public Schools 2025 Bond Issue

Lower the Levy ImpactLower the Levy Impact
Decreased from 4.9 cents to 0.0 cents

Decrease the Bond DebtDecrease the Bond Debt
BPS paid $6 million in early repayments over the past two years. There 
is $29,810,000 in principal payments scheduled in the next five years.

Reduce Athletic FacilitiesReduce Athletic Facilities
All athletic facilities have been reduced in scope and seating. 
There are NO upgrades to the current football stadium. Both 
high schools will share the current stadium for varsity contests.

Lower the Total Bond IssueLower the Total Bond Issue
The total is now $112,000,000;
a reduction of $7,000,000 (5.88%)

You Spoke,You Spoke,
We ListenedWe Listened



Local media outlets were also engaged to help share 
factual information about the proposal and the election. 
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The $112 million bond proposal was approved 
with 71 percent voter approval.

25%

50%

75%

2024 2025

48.65% 50.68%

The final voter turnout for the election was 
50.65 percent, exceeding the established 
objective and demonstrating strong 
community engagement in the decision-
making process. This level of participation 
is notably strong for a special election.



2025 Bond Issue Proposal:
From Feedback to Progress


