
The purpose of the video is to highlight the SchoolLinks website and the functions of it

through  real-world  experience.  It  was  largely  distributed  through  a  network  of  school

social  media  channels  and  community  activities,  such  as  orientations.  The  target

audience  is  both  parents  and  students  who  seek  ways  to  organize  life  decisions.  It

supports  our  communications  goals  by  better  informing  our  communities  of  available

resources. The video increased SchoolLinks website traffic by nearly 300 %.


