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COMMUNICATIONS
ABOUT ESD 112 COMMUNICATIONS

ESD 112 Communications is a team of seasoned school communicators at Educational Service District (ESD)
112, one of nine agencies mandated by the Washington State legislature to serve Southwest Washington
school districts. ESD 112 partners across the state to equalize educational opportunities for all learning
communities and is an essential part of state and regional services for school districts, despite receiving only
about 1% of our funding from the state.

ABOUT WASA

The Washington Association of School Administrators (WASA) is an organization for professional
administrators with more than 1,600 members. WASA's beliefs are anchored in leadership, trust, and advocacy.
WASA's advocacy efforts focus on building widespread support and a singular voice to secure the resources
and policy necessary to advance public education in the state of Washington.

THE CHALLENGE

In the 2023-24 school year, as federal pandemic (ESSER) funding had reached its end, a majority of school
districts in Washington State were facing grim realizations about their budgets. The influx of ESSER money
and the pandemic itself had masked and delayed a school funding problem that was years in the making—
stemming from a 2018 change to the way the state of Washington funded schools (the McCleary “fix").

The challenge was that individual school districts and communities were focused on their local
budgetary issues when the problem was actually statewide. This resulted in communications

on budget challenges that varied greatly by district, sending mixed messages and conflicting
information to legislators and the pubilic. It also meant that individual school districts were coming
under fire for financial mismanagement, when the problem stemmed from state funding formula
inadequacies.

We needed to develop clear and consistent messaging to explain the reasons behind the school district budget
challenges across the state and create resources that would help school leaders to articulate why a record number
of public schools were facing a funding shortfall, and that this was a state (not a local) budget issue.

OUR APPROACH & RESULTS

The ESD 112 Communications team was tasked with helping to unify messaging to communicate about this
complex topic through their Regional Communications Consortium group. At the same time, the Washington
Association of School Administrators (WASA) was hearing from their members across the state that

school leaders needed help communicating the issue and advocating for legislative change. Since ESD 112
Communications had the expertise in complex education communications and WASA had the ability to pull
together leaders statewide and advocate for legislative action, the two teams decided to partner to tackle this
statewide challenge. The result was a clear and cohesive website and information initiative available to all 295
school districts across the state and their publics.
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Research
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To effectively communicate the complexities of school funding, our teams had to understand the issue
thoroughly and do significant qualitative and quantitative research before tackling the communications

challenge.

The first step in our research for a statewide information initiative was to get to the root of all the individual
districts’ funding issues and find the common patterns. This meant identifying the funding issues that districts
across the state had in common and separating them from issues that might be unique to certain districts’

situations. To determine the common funding issues facing districts
across the state was no small effort; it involved dozens of hours of
meetings with school district leaders and financial officers gathering
qualitative and quantitative data on their budgetary struggles. The
ESD 112 team met with superintendents, district fiscal officers, ESD
fiscal officers, the statewide Office of the Superintendent of Public
Instruction (OSPI) fiscal team, and ESD 112's Superintendent and
CFO over 3-4 months to uncover the common themes leading to
school funding challenges. Meanwhile, the WASA team gathered key
support needs from their membership base and communicated with
eleven other partner organizations to secure buy-in of the message
(see Partner Organizations).

The ESD 112 team also began gathering media articles about school
district budget challenges from around the state to both study
what was being said to the public and demonstrate the sheer
scope of the problem. These articles would later be added to the
waschoolfunding.org website and used to evaluate the efficacy of
the information initiative (see Evaluation).

Once our teams had landed on the common “Issues at the Core

of Washington State’s School Funding Dilemma” (see sidebar), we
then set out to find quantitative data to put hard numbers behind
the facts. We recognized that in this time of misinformation and low
public trust in government and schools, we would need to have data
with cited sources behind all of the information we shared.

Our information sources included the Office of the Superintendent
of Public Instruction (OSPI), the Washington State Auditor, the
Association of Educational Service Districts (AESD), legislative
documents, the U.S. Bureau of Labor Statistics and more.
Quantifying the increased cost of insurance was the most
challenging data to find because it involves contracts with private
insurance carriers. Ultimately, insurance invoices from all school
districts across the state had to be gathered and analyzed.

This comprehensive and time-consuming research and analysis of
the issue would serve as an important foundation for the critically-
needed information initiative on such a complex statewide issue.
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THE FIVE CORE ISSUES:

Broken State Funding Formula

A one-size-fits-some solution
for allocating state money to schools
isn't working because it doesn't
recognize the unique needs and costs
of individual schools in all corners of
the state.

A Smaller Piece of the Pie

for K-12 Education
Five years ago, about 52.4% of the
state’s general fund budget was
dedicated to K-12 education. Now, it's
down to about 43.1%.

Growing Student Support Needs

School districts used temporary
federal relief funding to fill the gap
between actual student needs and
what the state funds for counselors,
school nurses and psychologists,
academic recovery and prevention
programs, and more.

Insufficient Special Education
Funding
The state puts a cap on the
percentage of students in a district
covered by state and federal special
education funding. In the 2022-
23 school year, special education
expenses that were unfunded
amounted to $529.8 million.

Much Higher Operating Costs

The price of the things that
schools need to support students has
skyrocketed, but the money schools
get from the state isn't even close to
catching up.
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While we were researching the issues at the core of Washington State’s school funding dilemma and laying the
groundwork for messaging coordination, we established the following goal, audience, measurable objectives
and roles and resposibilities. Extensive planning was essential to successful partnership.

GOAL

School districts across Washington State (and their
publics) will speak with one voice, utilizing common,
consistent tools and data to articulate the reasons
for their financial distress.

ldentify and define the “core issues” contributing
to budget challenges for most school districts in
Washington.

Create key messaging and tools to ensure
consistent message deployment.

IDENTIFIED AUDIENCE/PUBLICS

K-12 public school leaders (superintendents and
boards of directors)

K-12 public school communications professionals

Families and community members within
individual school districts

Washington lawmakers/policy leaders

MEASURABLE OBJECTIVES

1. Launch the initiative by the start of the 2024-25
school year and promote it statewide on at least
three occasions before the legislative session
2025. (Output Objective)

2. Media narratives point to one or more of the five
core issues in their coverage of school funding
challenges by the start of the 2025 Legislative
Session. (Outcome Objective)

3. K-12 education funding will become one of the
top five priorities of the incoming governor
by the start of the 2025 Legislative Session.
(Outcome Objective)
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STRATEGIES & TACTICS

Strategy: Leverage partnerships and assign roles in
information initiative development.

Tactics:

ESD 112 would serve as research gatherer,
content developer, and informational resource
creator.

WASA would support state-wide promotion
and all legislative advocacy, informing areas
identified as funding challenges and aligning
them with elements of the state school funding
formula that could be impacted through
legislation.

Strategy: Point to the systemic, statewide K-12
funding issues and away from individual districts.

Tactics:

Focus messaging and visuals on the broader
funding issues impacting nearly all K-12 districts.
Align all tools and messaging with this broader,
state-wide focus.

Compile news articles of school districts in
financial distress.

Develop consistent, visual tools and make these
tools accessible widely.

Create a web landing page that is owned by
WASA and outlines the “Core Issues with School
Funding”.

Develop a toolkit of resources school leaders
can utilize to consistently share the “Core Issues”
with their publics, without extra work for the
leader.

Reach out to regional media and write op/ed
guest columns.
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Planning (cont.)

Strategy: Position the information as credible and
trustworthy to maximize use and impact.

Tactics:

Mine publicly available resources and data and
cite all sources.

Hold regular meetings and analyze/unpack K-12
fiscal information with WASA's Dan Steele and
ESD 112's Tim Merlino & Gavin Hottman.

Strategy: Gather insights and feedback from those
closest to the problem.

Tactics:
Meet with superintendents to get their feedback
and buy in on the initiative.
Utilize ESD 112's existing Communications
Consortium group (20+communicators that
meet weekly) for thought partnership and to
develop/review of messaging.
Develop a collaborative messaging document
with talking points addressing key issues and
reflecting perspectives from communicators in
different school financial situations.
Brainstorm with the group the tools that would
be helpful to convey a consistent message
about school funding.

Strategy: Springboard from a previously launched
ESD 112 school funding initiative.

Tactics:
Utilize the same “core funding” metaphor of the
previous 2018 initiative, which highlighted major
changes to the way schools are funded.
Update the look and feel of the materials with
fresh colors and graphics to avoid looking
outdated or stale.
Transition WASA to host the website,
waschoolfunding.org to emphasize the
statewide nature of the issue and allow WASA to
use the site to feature their legislative priorities.

NSPRA Communications Awards

Gold Medallion Entry: Leveraging Partnerships to Tackle Big Problems with School Funding

[SDOO

COMMUNICATIONS

ROLES & RESPONSIBILITIES

ESD 112 TEAM:
Monique Dugaw, Executive Director of
Communications

Team leader, initiative strategist; liaison between
communications leads, ESD 112 communications
team, superintendent & CFO experts; primary
drafter of messaging and informational content

Heidi Barnes, Director of Creative and Web
Development

Creative Director, leading the look and feel of all

visuals; directing the design team
Laura Martin, Wordpress Developer & Content
Manager

Web designer; content editor; researcher
Melissa Burt, Senior Graphic Designer & Content
Strategist

- Social media graphic designer; art director of
videos; researcher; content editor

Fred Gunnerson & Xander Hayes
Animation & video production

Justine Hanrahan, Communications Manager
« Social media content

WASA TEAM:
Joel Aune, Executive Director of WASA

Dan Steele, Assistant Executive Director,
Government Relations

Lead presenter and strategist
Bella Troiani, Website, Communication, and
Production Assistant

Web updates; WASA newsletter deployment

Jocelyn McCabe, WASA consultant
Advocacy-related messaging on behalf of WASA
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SPECIAL COMMUNICATIONS PROJECT

Implementation

APRIL-MAY 2024: MESSAGING & DESIGN
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The informational materials—website, messaging, graphics and videos—were developed by ESD 112 with

approximately 200 hours of staff time over two months.

JUNE 2024: LAUNCH TO EDUCATORS

The initiative was soft-launched in June to the ESD 112 regional
superintendents and communicators who supported the
development and refinement of messaging, at their request.
(Email | Early June 2024)

The website was shared with the Washington School Public Relations
Association (WSPRA) in a message from both ESD 112 and WASA.
(Email to members | June 2024)

During the summer, WASA laid the groundwork for the launch with
the presentations:

+  Preparing for the 2025 Legislative Session | June 12, 2024

«  Superintendents Conference 2024 - Dan's Advocacy PPT | July
22,2024

As the school year neared, WASA met with the Seattle Times Editorial
Board and submitted op/ed guest columns to the Times, Daily Herald
and the Spokesman Review about the subject.

SEPTEMBER 2024: PUBLIC LAUNCH

The public launch of the statewide initiative was at the start of
the 2024-25 school year, as planned, and was kicked off in early
September with an op/ed column by WASA in the Daily Herald.

Thereafter, WASA and ESD 112 offered multiple virtual and in-person
presentations (both together and separately), including:

A virtual professional development session about the initiative
with Washington School Public Relations Association (WSPRA)
(September 2024 )

MATERIALS DEVELOPED:

Website: waschoolfunding.org

Toolkit: Publicly Accessible Google
Drive

Toolkit Contents Include:

fﬂ Talking Points

Sample Website Text

£ Sample Email Text

Sample Newsletter Text

@ Social Media Content Calendar

D One-Sheeter About Core Issues
with School Funding

9 Frequently Asked Questions (and
Answers) About Core Issues with
School Funding

9 Frequently Asked Questions (and
Answers) For School Districts
Facing Financial Challenges

lilil Graphics

o Videos - in the shared resource
folder and on YouTube and Vimeo

An in-person presentation at the WSPRA conference in Spokane (November 2024 )

Three Lunch & Learn webinar sessions in the Finding Your Voice Lunch Series (September 27, 2024 |

October 25, 2024 | December 11,2024)
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https://drive.google.com/file/d/1iC6bTwQfDtme_iGfce-z5cWdfW5SeH_h/view?usp=drive_link
https://drive.google.com/file/d/1Z45xjueBhiqsybbzg5_Gec3Xrwy6YBd5/view?usp=sharing
https://wasa-oly.org/WASA/WASA/5_0_Professional_Development/Events/Virtual_Events/Lunch___Learn/Preparing%20for%20the%202025%20Legislative%20Session#gsc.tab=0
https://wasa-oly.org/WASA/images/WASA/5.0 Professional Development/4.2 Conference Resources/Incoming Supts/2024/STEELEAdvocacyIncoming Supts 2024.pdf
https://www.heraldnet.com/opinion/comment-lawmakers-must-fix-growing-school-funding-shortfall/
https://www.heraldnet.com/opinion/comment-lawmakers-must-fix-growing-school-funding-shortfall/
https://docs.google.com/presentation/d/1Y0KbNLHSUFGYKOwoczcNq3F41YdBz72HEsfnTbsuoOo/edit#slide=id.g2f92ec32e7d_0_36
https://wasa-oly.org/WASA/WASA/5_0_Professional_Development/Conference_Resources/Finding_Your_Voice/Finding_Your_Voice_A_Complimentary_Legislative_Advocacy_Series#gsc.tab=0
http://waschoolfunding.org
https://drive.google.com/drive/folders/1-2vr6fJdatiP4ZjsiNbKQI9XG0gddoW1?usp=drive_link
https://drive.google.com/drive/folders/1-2vr6fJdatiP4ZjsiNbKQI9XG0gddoW1?usp=drive_link

Implementation

SPECIAL COMMUNICATIONS PROJECT

(cont.)

Two presentations at the Legislative Conference (January 11 &
12,2025)

» K-12 Funding | Dan Steele

» Crafting Your Leg Action Plan | Shawn Batstone & Kim Fry

Leg Mid-Session Update | Feb 12, 2025

In addition to the multiple presentations, WASA promoted the
initiative in the following ways, often tying the informational
resources to actionable legislative advocacy (the “Big Three”).

Hotline Digital Magazine:
September 2024 | 1525 sent, 1090 opened
January 2025 | 1549 sent, 878 opened

WASA News Emails

August 2024 1529 sent | 771 opened
September 2024 | 1531 sent, 826 opened
October 2024 | 1540 sent, 784 opened
Nov 2024 | 1546 sent, 800 opened

Dec 2024 | 1539 sent, 862 opened

Jan 2025 | 1549 sent, 762 opened

Feb 2025 | 1556 emails sent, 869 opened

WASA Annual Report 2023-24 | November 14, 2024 | 1500 sent,

455 opened

Social Media Posts:

June 7,2024 | Reach: 193 on FB and IG

June 13,2024 | Reach: About 420 on FB and IG
July 8,2024 | Reach: 1.2k on FB, 91 0on IG
September 25, 2024 | Reach: 165 on FB and IG

As of the submission of this NSPRA award application, WASA
continues to communicate regularly about the status of the
“Big Three"” funding bills, which are currently active in the 2025
Washington Legislative Session.
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CONNECTION TO THE
“BIG THREE"

While the “Core Issues” website and
messaging identifies five key factors
behind Washington's K-12 funding
shortfalls, at the beginning of the
2024-25 school year, WASA adopted
a legislative platform that had a
slightly narrower focus, aligned with
actionable elements of the existing
school funding formula: fully funding
Special Education, Materials, Supplies
& Operating Costs (MSOC) and Pupil
Transportation. WASA explained this
decision in their Hotline publication in
September:

The so-called “Big Three” were
chosen as our singular focus for
two specific, compelling reasons.
One, any success on these issues
we achieve in 2025 will positively
impact ALL 295 school districts
and automatically serves to unify
WASA members. Two, each of
these issues is a Basic Education
program, constitutionally required
to be amply funded; however, there
is clear, documented evidence that
none are fully funded.

The “Core Issues” informational
resources continue to be used in
conjunction with “Big Three"” advocacy
pieces throughout the Washington
Legislative Session.
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https://wasa-oly.org/WASA/WASA/5_0_Professional_Development/Conference_Resources/Legislative_Conference_Resources/2025_Legislative_Conference Resources#gsc.tab=0
https://wasa-oly.org/WASA/images/WASA/5.0 Professional Development/4.2 Conference Resources/Legislative Conference/Download_Files/2025/2025 Leg Conf Dan Steele K12 Funding Breakout.pdf
https://wasa-oly.org/WASA/images/WASA/5.0 Professional Development/4.2 Conference Resources/Legislative Conference/Download_Files/2025/Leg. Action Planning .pdf
https://wasa-oly.org/WASA/images/WASA/5.0 Professional Development/4.2 Conference Resources/Legislative Conference/Download_Files/2025/2025 Leg Conf MidSession Update 021225.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/Hotline/2024/Hotline September 2024 1.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/Hotline/2025/Hotline January2025FINAL.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.9. WASA News/2024/August WASA News.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.9. WASA News/2024/September 2024 WASA News.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/WASA News/2024-25/October2024WASANews.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/WASA News/2024-25/Nov 24 WASA News.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/WASA News/2024-25/WASANews122024.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/WASA News/2024-25/WASA News January 2025 Final.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/WASA News/2024-25/February 2025 WASA News.pdf
https://wasa-oly.org/WASA/images/WASA/6.0 Resources/6.1.1 Publications/Download_Files/Annual Report/2023-24 WASA Annual Report.pdf
https://www.instagram.com/wasaoly/p/C77jkyQy2I2/
https://www.instagram.com/wasaoly/p/C8K00RmStBx/?img_index=1
https://www.instagram.com/wasaoly/p/C9LDNB8yOGL/
https://www.instagram.com/wasaoly/p/DAV_iLXP1rM/?img_index=1
https://wasa-oly.org/wasa/WASA/Government_Relations/Action_Center/This_Week_in_Olympia_-_TWIO/WASA/4_0_Government_Relations/This_Week_in_Olympia_-_TWIO/TWIO.aspx?hkey=dbe031bd-6b58-44ce-81b9-2320324db05b#gsc.tab=0

Evaluation LShO0e

By adopting a more strategic and collaborative approach to school funding communications, ESD 112 and WASA
met all of our measurable objectives:

 Launch the informational initiative by the start of the 2024-25 school year and promote it
statewide on at least three occasions before the legislative session 2025.

¥ Media narratives point to one or more of the five core issues in their coverage of school
funding challenges by the start of the 2025 Legislative Session.

' K-12 education funding will become one of the top five priorities of the incoming governor by
the start of the 2025 Legislative Session.

IMPACT ON MEDIA COVERAGE AVERAGE NUMBER OF CORE FUNDING ISSUES

MENTIONED IN MEDIA ARTICLES

To evaluate the content of media coverage,
we gave one point for each of the five core PUBLIC LAUNCH

issues that were mentioned in at least one full 0.77 pre-launch 1.77 post-launch
sentence. Then, we averaged the points across
articles in two-month time periods and also pre-
and post- launch.

There were more articles to analyze in the
spring 2024 time period than in the fall, and this
is likely because spring is when school districts
are planning their budgets and potential cuts for
the following school year. However, even though

; . 0
art|C|e frequency was |0Wer In the fa”’ the JAN/FEB MAR/APR MAY/JUN JUL/AUG SEP/OCT NOV/DEC JAN/FEB
coverage was much more aligned with the five A Auz A2 2024 2024 2024 2025
. . . (13 articles) (29 articles) (14 articles) (14 articles) (12 articles) (10 articles) (15 articles)
factors, with a more than two-fold increase in
core issue content, as shown in the graph. ANALYSIS OF 107 LOCAL AND STATEWIDE MEDIA ARTICLES

POLICY INFLUENCE

The “Core Issues” messaging alignment strengthened shared messaging efforts and WASA's advocacy for
school funding solutions. In January 2025, Governor-elect Bob Ferguson included increasing the percentage of
the operating budget funding for basic education as a 2025-27 budget priority, despite the state facing a overall
$10-15 billion funding shortfall. Notably, the governor's budget principles explicitly referenced the declining state
investment in K-12 public education—a primary message championed by this initiative.

In a news release published on February 27, 2025, Governor Ferguson reiterated an intention to increase the
percentage of the overall state budget that is allocated to public K-12 schools. Despite ongoing discussions

about addressing the state budget shortfall, reinvesting in public K-12 education remains a primary governor and
legislature priority. This shift in language and increased investment at the highest levels of state government signals
the efficacy of a coordinated, data-driven approach to school funding information-sharing.

Through strategic, data-informed collaboration, ESD 112 and WASA have driven public discourse and influenced
policy discussions at a critical time for Washington's public education system.
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https://governor.wa.gov/priorities
https://drive.google.com/file/d/1qZPZRlhl_N19m-jUlsW15D47jFwHRWnC/view?usp=drive_link
https://docs.google.com/spreadsheets/d/1b1kYGfgxCRhl2AntQJ6rYHNSxfhLLb0s/edit?usp=drive_link&ouid=116588637105961791452&rtpof=true&sd=true

Supporting
Materials

RESEARCH

- All individual data sources researched are
cited on waschoolfunding.org

PLANNING

- Talking Points Content Document

«  WASA Partner Organizations for Advocacy

+  Summer 2024 Launch Planning Document

IMPLEMENTATION

« Toolkit Materials

« Shortened Messaging for Website

+ Email Launches & Promotions
+  Op Ed Columns Submitted to Media

Just a sample of *
the districts all
over the state of
Washington that *
used the coordinated
messaging.

*

NSPRA Communications Awards
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EVALUATION

+ Media Analysis

« Governor's Budget Priorities

- Samples of coordinated messaging from
around the state:

» Association of Educational Service
Districts

» Educational Service District 112

» Kennewick School District

» Office of Superintendent of Public
Instruction

»  Pullman School District
» Seattle Public Schools

»  Vancouver Public Schools

»  Washington State School Directors’
Association

» Yakima School District
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http://waschoolfunding.org
https://docs.google.com/document/d/1c3E3C_t9463tg85G_PE6Hc8hr2c2zlVZ/edit
https://drive.google.com/file/d/1EzH4Y4FOJJLIJZZoh6aNhmL5_sCunYxH/view?usp=drive_link
https://docs.google.com/document/d/1iykJVIPlLEMw-NjEdi3LhMJK4XYlyPex-SYSRuy6m0M/edit?usp=drive_link
https://drive.google.com/drive/folders/1-2vr6fJdatiP4ZjsiNbKQI9XG0gddoW1?usp=drive_link
https://docs.google.com/document/d/1vw9o5NcrNfn-s_brdI31xWYOF5FyLtaI/edit?usp=drive_link&ouid=116588637105961791452&rtpof=true&sd=true
https://drive.google.com/drive/folders/15JnW0u_fns64PFIF_hnLadCl5ydDCQpW?usp=drive_link
https://drive.google.com/drive/folders/1DmALPWdWG2NODJzyBwL6CcerhUnF7tfZ?usp=drive_link
https://docs.google.com/spreadsheets/d/1b1kYGfgxCRhl2AntQJ6rYHNSxfhLLb0s/edit?usp=drive_link&ouid=116588637105961791452&rtpof=true&sd=true
https://drive.google.com/file/d/1qZPZRlhl_N19m-jUlsW15D47jFwHRWnC/view?usp=drive_link
https://drive.google.com/file/d/1WIQWIhmkJ7U22VGJXtekan_KNG3Y-MFD/view?usp=drive_link
https://drive.google.com/file/d/1WIQWIhmkJ7U22VGJXtekan_KNG3Y-MFD/view?usp=drive_link
https://drive.google.com/file/d/1ZWvpbbzelmKCy2ydOZqtZ2fvlayotTSJ/view?usp=drive_link
https://drive.google.com/file/d/1NIcRU9PUCHNr1H3lkMrxHBiuZIIg0nY2/view?usp=drive_link
https://drive.google.com/file/d/1LufCrCnOC300RKD3tO9SbEttt1Smf2Sm/view?usp=drive_link
https://drive.google.com/file/d/1LufCrCnOC300RKD3tO9SbEttt1Smf2Sm/view?usp=drive_link
https://drive.google.com/file/d/1u_gf6Noj0bqb61EkPnocn3a-d9jN5Z4R/view?usp=drive_link
https://drive.google.com/file/d/1RLrvMthbivXhZ9vqXDcagClIr7zu_GFm/view?usp=drive_link
https://drive.google.com/file/d/1Tbz9wXw2I26-HSyBJqXb-W6aSsVRVIVx/view?usp=drive_link
https://drive.google.com/file/d/1BdY9oCxOraXkHR6AuI3CVXquEdU-7cr7/view?usp=drive_link
https://drive.google.com/file/d/1BdY9oCxOraXkHR6AuI3CVXquEdU-7cr7/view?usp=drive_link
https://drive.google.com/file/d/1NG5HGp1EVyUBu352_5115AnnMOTVJOBU/view?usp=drive_link

