




 

 

Mark of Distinction Application 
May 2017 

 
Special Focus Area: Professional Development/PR Skill-building 
Topic Area: Social Media 
 
To activate links, please go to www.wspra.com and sign in (upper right corner) using the following 
credentials: 
 Username: catherine.carbonerogers 
 PW: 3n1rhtac 
 
Research and Planning 
Evaluations submitted by members at our fall workshop, winter workshop, and annual conference in the 
2015-16 school year showed that a majority of members wanted more PD focused on social media. In 
response, the WSPRA board developed two strategies to address the need for social media learning. 
 

1. Social media would be a recurring theme in all PD events in 2016-17. Knowing that some 
members were already advanced social media users and others were barely familiar with the 
most basic platforms, we decided to offer two threads differentiated by level of experience, 
skill, and knowledge in social media practices.  

2. The board resolved to model excellent and engaging social media as an organization. We 
recruited a new board member with cutting edge social media skills as our Vice-President of 
Communications. She developed a robust social media plan that demonstrated best practices. 

 
Implementation 
Strategy 1: Professional Development 

• The WSPRA fall workshop was devoted to social media. (See attached flyer and agenda.) The 
keynote by a social media expert from a local PR/Marketing firm introduced social media basics 
and strategy; followed by two breakouts: 

o Social Media 101 (presentation attached) 
o Social Media 201  

• The WSPRA winter workshop also focused on social media. (See attached agenda.) The keynote 
covered the necessity of having a social media policy in public agencies and discussed how to 
measure success in social media engagement. (See handouts and examples here.) We again 
offered two differentiated breakouts: 

o Content Creation and Curation for social media novices and one-person shops 
o Facebook Live for more advanced social media users  

http://www.wspra.com/
http://wspra.com/cms/lib08/WA01923221/Centricity/Domain/27/Social%20Media%20Training%2010.21.16.compressed.pdf
http://wspra.com/cms/lib08/WA01923221/Centricity/Domain/27/SocialMedia201f.pdf
http://wspra.com/cms/lib08/WA01923221/Centricity/Domain/32/WSPRA%20-%20Presentation.pdf
http://wspra.com/domain/32
http://wspra.com/cms/lib08/WA01923221/Centricity/Domain/32/Content%20Creation%20Curation%20WSPRA%20Winter%202017%20Workshop.pdf
http://wspra.com/cms/lib08/WA01923221/Centricity/Domain/32/Facebook%20Is%20Live%20Are%20You.pdf


• The annual conference had a focus broader than solely social media, but the social media thread 
carried through in the presentation by the Highline Public Schools communications team, 
sharing their use of electronic tools to engage a diverse audience. (Presentation attached.) A 
significant portion of the presentation was devoted to Highline’s robust social media presence. 
(The presentation departed from the PowerPoint into a live demonstration of Highline’s social 
media accounts.) 

• WSPRA has had the privilege of sharing some of this PD with other chapters. Highline presented 
at the Wisconsin-SPRA fall conference and the OSPRA spring conference in April. The OSPRA 
presentation (attached) included an expanded segment on social media. 

 
Strategy 2: Modelling Best Practices 

• Under the direction of VP Communications Melissa Laramie, WSPRA’s presence on Facebook 
and Twitter went from nominal to exemplary.  

• WSPRA has hosted a series of Twitter chats to model and increase engagement. The most recent 
chat was held the week following the annual conference. The purpose was to reinforce our 
learning and share ideas from the conference. 

 
Evaluation 
 
Strategy 1: Professional Development 

• Attendance at all chapter PD events was significantly higher than in past years. (See attached 
attendance rosters.) 

o Fall workshop attendance: 46 (unusually high given that the location was in less-
populated Eastern Washington.) 

o Winter workshop attendance: 65 
o Annual conference attendance: 84 

• Evaluations on workshops and annual conference were strongly positive. (See attached 
evaluation data.) 

 
Strategy 2: Modelling Best Practices 

• Engagement jumped exponentially on Facebook and especially Twitter. Latest analytics: 
 
Facebook 4/8/17-5/5/17 

2 new likes, at 183 
Reach up 122% 
Engagement up 455%  

 
               Twitter – 4/8/17-5/5/17 

36  new followers, now at 645 
1.7% Engagement rate 
17.4k impressions 
668 Profile Visits  
241 likes, 60 retweets  
56 link clicks  
31 replies 

https://www.facebook.com/WashingtonSchoolPublicRelationsAssociation
https://twitter.com/wspraboard


 
May Twitter Chat 

120 Tweets 
11 contributors 
20,381 reach 
7 new followers 

 

Alignment with NSPRA Goals 

• By providing practical training in planning, implementing, and measuring social media, WSPRA 
has helped members gain skills essential to a public relations program in a landscape 
increasingly influenced by social media. (Goal 1.1) 

• By modelling social media best practices, WSPRA members are recognized and valued as trusted 
leaders in their field. (Goal 1.2) 

• By providing materials from workshops on a password-protected website, WSPRA provides 
members with resources essential to their work. (Goal 1.3) 

• By maintaining a robust social media presence, WSPRA increases its visibility in the educational 
community (Goal 2.1) and models the use of new and emerging technology to engage 
stakeholders (Goal 2.4). 

 



October 21, 2016 w 8:30AM - 2:00PM  

Spokane Public Schools

Using Social Media in Public Education
Keynote Presenter: Tyler Tullis, Desautel Hege Marketing Firm

�� Best practices for audiences at all levels of social media fluency
��Which social platforms make the most sense to invest in for public education
��What drives successful content

Register at http://wsprafall2016.eventbrite.com
Early Registration by September 30:
Members: $40 / Non-Members: $50

Registration after September 30:
Members: $55 / Non-Members: $65

#WSPRA
SOCIAL MEDIA 

IN PUBLIC EDUCATION

Social Media 101 & 201
Melissa Laramie, Communication & Public Relations Interim Director, Puget Sound ESD 

   and Tove Tupper, Web & Social Media Manager, Highline Public Schools

�� Tailored sessions to fit each level of experience (detailed session descriptions on Eventbrite)
�� Tips and tricks to start using immediately

EdCamp WSPRA
�� EdCamp is an unconference for education leaders
�� Learn more at www.youtube.com/watch?v=I7DwCI7j0Bg

Thank you to our event sponsors:

Secure your room now! 
A block of rooms at the 

government rate ($99 +tax) 
is reserved at the Davenport 
Grand Hotel. To get this rate, 

please book your room by 
September 21.

Call (509) 458-3330. Mention 
Washington State Public 

Relations Association



WSPRA 2016 Fall Workshop ~ October 21, 2016 
Location: Spokane Public Schools, Boardrooms A, B, & C, 200 N Bernard St, Spokane, WA 99201 
 
8:30-9:00 
Registration and Continental Breakfast 
 
9:00-9:15 
Welcome & Introductions 

• Introduce Spokane Public Schools Superintendent, Dr. Shelley Redinger 
• Introduce Sponsors [getting info from David Beil on names] 
• Introduce the WSPRA Board 
• Introductions around the room 

 
9:15-11:45 
“Using Social Media in Public Education” 
Tyler Tullis, Senior Account Executive, Desautel Hege (DH) Marketing Firm 
About DH: 
Desautel Hege (DH) is an integrated marketing firm specializing in public relations, advertising, branding, research 
and digital strategy. Founded in 1996, the firm has worked with organizations in health care, energy, education, 
tribal, manufacturing and more. DH has helped several organizations launch and maintain social media profiles, 
including the Washington State Department of Health.  

Tyler Tullis has led numerous trainings for an array of non-profits. He is a marketing utility player, with deep 
experience in digital ecosystems, marketing research, media relations, brand building and advertising campaigns.  

 
11:45-12:15 
LUNCH 
 



12:15-1:15 
Social Media 101 & 201 

• Introduce Tove Tupper, Web & Social Media Manager, Highline Public Schools 
• Introduce Melissa Laramie, Communication & Public Relations Interim Director, Puget Sound ESD 

 

Please take a look at your name tags and the breakout session for which you registered. You will see either 101 or 
201 on your name tag.  For Social Media 101, Tove will lead participants through: 

• The Key concepts of Creating a Social Media Plan 
• Tools & Terms 
• Setting the Stage 
• The Top 10 Tips 
• And more 

 
For Social Media 201, Melissa will lead participants through:  

• Creating Compelling Content with images and graphics for Twitter, Facebook and Instagram (with 
little to no budget) 

• Taking Twitter to the Next Level 
• Why Your Superintendent Should Be on Twitter & How to Do It 
• Twitter Chats as a Free Professional Development Tool 
• Digging into the Built-In Analytics of Facebook, Twitter, LinkedIn and Instagram 

 
1:15-1:55 
Ed Camp WSPRA 

• Introduce Melissa Laramie to explain how EdCamp will work and leading the session 



WSPRA Fall Conference
October 21, 2016

Tove Tupper
Highline Public Schools

@ToveTupper

Going Social! Your Guide to Taking 
the First Step on Social Media 



No one will like what I share.

I’ll never have enough 
time to do it right.

I don’t know 
what to say.

Social media is not 
worth the time.



When I lost all of 
my excuses, I found 
my results. 



Today’s Agenda 

Policy

Dictionary

Tips

Challenge



Social Media 
Policy



Why? 

Purpose?

How?
Audience?

Platforms? Accounts?

Ask Questions



Do Research
• Find out how your community is 

already using social media. 

• Get input from staff currently 
using social media.

• Evaluate current policies in 
place.



Draft Policy
• Collect feedback
• Revise 
• Share with community
• Review periodically





Tools
I like WSPRA

I’m at #WSPRA learning about 
#SchoolPR in 140 characters 

Here’s a photo of my friends at 
WSPRA 

Watch a video of WSPRA 
members doing karaoke

My skills include being a 
member of WSPRA

Check out my outfit I plan to 
wear at WSPRA 

Watch the WSPRA conference 
live

I work at Google and wish I was 
a member of WSPRA

See pictures from WSPRA karaoke 
before before they disappear

I send instant messages to my 
WSPRA friends



Facebook Terms

CommentReactionPage Share



Twitter Terms

Handle Tweet Retweet Reply Favorite Lists



Universal Terms

Hashtag Avatar TagSelfie





Complete a Bio 1



Be Human2



Don’t Self Serve3



Share Regularly4



Use Visuals5



Always Reply6



Give Kudos7



Follow Back8



Maintain Lists9



Market Hashtags10



CHALLENGE: Create a plan for a 
social media campaign or event

WHEN: Before the WSPRA Winter 
Conference

IDEAS: Student Conferences, 
Thanksgiving, Hour of Code, 
Winter Break, Food & Coat Drives, 
New Year’s Resolutions 



Tove Tupper

@ToveTupper

Tove.Tupper@HighlineSchools.org

Resources: bit.ly/WSPRA2016



WSPRA 2017 Winter Workshop ~ February 24, 2017 
Location: Shoreline Conference Center – 18560 1st Ave NE Shoreline, WA 98155  

Time Speaker Topic Contact Notes 
8:00-8:30 Registration & continental breakfast Connect with colleagues DB  
8:30-8:45 Catherine Carbone Rogers Welcome, introductions, 

sponsors 
  

8:45- 10:15 Warren Kagarise, Communications 
Coordinator, City of Issaquah  

Social Media Engagement:  
Measuring What Matters 

  

10:15-
10:30 

Break    

10:30-
12:00 

Choose a breakout session: 
• Content Creation and Curation –Tove Tupper, Highline Public Schools (Spartan Room) 
• Facebook Live … Are You?– Melissa Laramie, PSESD (Highlander Room) 

12:00-1:00 LUNCH    
1:00-2:30 Melissa Laramie Ed Camp WSPRA   
2:30-2:45 Break    
2:45-3:15 Nate Olsen & Robyn Chastain OSPI update   
3:15 Close - Catherine    
3:30 Adjourn    
 
8:00-8:30 
Registration and Continental Breakfast 
 
8:30-8:45 
Welcome and Introductions 
Catherine Carbone Rogers, WSPRA President 
Chief Communications Officer, Highline Public Schools 
 
Host Superintendent 
Rebecca Miner 
Superintendent, Shoreline Public Schools 
 
Sponsor Messages 

• Blackboard – Chris Prince  
• Peachjar – Tabassum Bhaghani 
• West (SchoolMessenger solutions) – Allison Stotler 

 
Chapter Announcements 

• Bylaws update passed with 2/3 voting. 
• WSPRA nominations for board positions open soon. Talk with a current board member if you are interested 

o President-elect 
o Vice-President, Eastern Washington 



o Vice President, Communications 
o Vice President, Marketing and Membership 
o Vice President, Finance 
o Vice President-elect, Finance 

• WSPRA Media & Publication Awards – Deadline Friday, March 17, 5 pm 
• WSPRA Annual Conference April 26-28 in Leavenworth – Registration starts today 
• NSPRA San Antonio Conference Scholarship(s) 

 
8:45-10:15 
Social Media Engagement:  Measuring What Matters 
Warren Kagarise [Kag-a-rise] 
Communications Coordinator, City of Issaquah  
Warren leads the City of Issaquah’s engagement through traditional and digital media tools, including the city’s website, social media platforms 
and e-newsletter. Issaquah’s communications team has been recognized by the City-County Communications and Marketing Association (3CMA) 
multiple times, including awards for a community-building Super Bowl celebration, a Sasquatch-themed tourism campaign, and the city’s 
Instagram presence and website. Warren has also written extensively about the role of social engagement for public agencies.  
Before joining the City of Issaquah, Warren worked as a newspaper and digital journalist.  
 
10:15-10:30 
Break 
  
10:30-12:00 
Choose a breakout session 
Content Creation & Curation – (Spartan Room) 
Tove Tupper 
Web and Social Media Manager, Highline Public Schools 
As we all know, using social media is vital to promoting schools and engaging families. But how do we generate enough content to keep our 
accounts active, relevant, and interesting? In this session, learn how Highline Public Schools curates content to grow its social media 
engagement, generate community support, and send a clear and consistent message. Attendees will gain an arsenal of content ideas and quick-
tips for maximizing engagement. You will also learn how these tips were used to plan and execute a powerful month-long social media campaign 
that reached more than 100,000 people.  
 
Facebook is Live... Are You? – (Highlander Room) 
Melissa Laramie 
Communications and Public Relations Interim Director, Puget Sound Educational Service District  
You’ve seen your Facebook feed full of live videos. You may have read that live-streaming is only going to become more important to 
building credibility and engagement. In fact, using Facebook’s livestream feature can even help you reach more of your Page “likes.” In 
this workshop you will learn tips and tricks to get comfortable using your phone to live stream, discover what to use Facebook Lives 
for so you have dozens of potential topics AND the basic gear to give your livestreams a professional boost for minimum cost so it will 
look and sound polished. You'll walk away with a plan and the confidence to go Live on Facebook!   
 
12:00-1:00 
Lunch 
  
1:00-2:30 



Ed Camp WSPRA 
Melissa Laramie 
Communications and Public Relations Interim Director, Puget Sound Educational Service District  
 
2:30-2:45 
Break  
 
2:45-3:15 
OSPI Update 
Nathan Olson 
Communications Director, Office of Superintendent of Public Instruction 
Nathan will give us an overview of ESSA. While many pieces of the law haven’t been clarified, Nathan will share what the state knows 
to this point and how it may affect districts as it is implemented. 
 
Robyn Chastain 
Communications and Public Relations Director, Kennewick School District  
Both Nathan and Robyn will talk about ongoing efforts for the Statewide Teacher Recruitment Marketing Campaign. The campaign begins this 
spring. Today they will provide an overview of the campaign. 
  
3:15-3:30 
Closing Remarks 
Catherine Carbone Rogers, WSPRA President 
Chief Communications Officer, Highline Public Schools 
 
3:30 
Adjourn 



Ten Twitter
@ToveTupper's

TIPS

1. Complete a Bio 

2. Be Human 

3. Don’t Self-Serve 

4. Share Regularly 

5. Use Visuals 

6. Always Reply 

7. Give Kudos 

8. Follow Back 

9. Maintain Lists 

10. Market Hashtags  



Twitter Terms
Handle – A handle is how you're identified on Twitter, and is always 

preceded immediately by the @ symbol. 

Tweet – A Tweet may contain photos, videos, links and up to 140 

characters of text.  

Retweet – A Tweet that you forward to your followers (RT).  

Reply – A response to another user's Tweet.  

Favorite – Favoriting a Tweet indicates that you appreciate it.  

Lists - You can create a group list of other Twitter users by topic or

interest. 

Tag – Use a handle to tag that individual or organization in a tweet.  

Hashtag – A hashtag is any word or phrase immediately preceded by 

the # symbol. 



Harnessing Technology to
Engage a Diverse Community

WSPRA Spring Conference
April 28, 2017

Catherine Carbone Rogers
Chief Communications Officer

@CCarboneRogers

Tove Tupper
Assistant Director

@Tove Tupper

Rexanne Graham
Director

@Rexanne_Graham



19,000+

39
schools

students

Who We Are

100+ languages spoken

English Language
Learners 25%

Free & reduced-priced
meals64%



Our Promise
Every student in Highline

Public Schools is Known by
name, strength, and need, and

graduates ready for college,
career, and citizenship.



Bold Goals



Strong
partnerships

with families &
community



How do we reach people where
they are and in their language?



We go TO the people!

Our people tell our story!

(We meet them where they are.)

(Our staff, our students, our community.)



Storytelling

Staff 
Voice

Less Text

Student 
Centered

More 
Videos

More 
Visuals



https://vimeo.com/168999103
https://vimeo.com/168999103








http://highlineschoolsannualreport.com/
http://highlineschoolsannualreport.com/


http://myemail.constantcontact.com/Going-Beyond-the-Hour-of-Code.html?soid=1103957685321&aid=aWYhbtm0EUM
http://myemail.constantcontact.com/Going-Beyond-the-Hour-of-Code.html?soid=1103957685321&aid=aWYhbtm0EUM


2-Way Conversation



Social Media

@HighlineSchools

https://www.facebook.com/highlineschools
https://www.facebook.com/highlineschools


Internal Communications



https://www.highlineschools.org/staffhub
https://www.highlineschools.org/staffhub






Community Input



ThoughtExchange

http://highlineschools.thoughtexchange.com/card-welcome/welcome-3/
http://highlineschools.thoughtexchange.com/card-welcome/welcome-3/


Face to 
Face



@HighlineSchools

@CCarboneRogers @ToveTupper@Rexanne_Graham



Harnessing Technology to
Engage a Diverse Community

OSPRA Spring Conference
April 14, 2017

Catherine Carbone Rogers
Chief Communications Officer

@CCarboneRogers

Tove Tupper
Assistant Director

@Tove Tupper



19,000+

39
schools

students

Who We Are

100+ languages spoken

English Language
Learners 25%

Free & reduced-priced
meals64%



Our Promise
Every student in Highline

Public Schools is Known by
name, strength, and need, and

graduates ready for college,
career, and citizenship.



Bold Goals



Strong
partnerships

with families &
community



How do we reach people where
they are and in their language?



We go TO the people!

Our people tell our story!

(We meet them where they are.)

(Our staff, our students, our community.)



Storytelling

Staff 
Voice

Less Text

Student 
Centered

More 
Videos

More 
Visuals





http://myemail.constantcontact.com/Going-Beyond-the-Hour-of-Code.html?soid=1103957685321&aid=aWYhbtm0EUM
http://myemail.constantcontact.com/Going-Beyond-the-Hour-of-Code.html?soid=1103957685321&aid=aWYhbtm0EUM






http://highlineschoolsannualreport.com/
http://highlineschoolsannualreport.com/


Social Media

@HighlineSchools



COPE1

Create Once. 
Publish Everywhere.



It’s Not All About You2



Use Visuals3



Always Reply4



Give Kudos5



Maintain Lists6



Market Hashtags7



Targeted Ads8



Social Superintendent 9



2-Way Conversation



Community Input

http://highlineschools.thoughtexchange.com/card-welcome/welcome-3/
http://highlineschools.thoughtexchange.com/card-welcome/welcome-3/


Face to 
Face



Internal Communications



Staff Hub

https://www.highlineschools.org/staffhub
https://www.highlineschools.org/staffhub


Highline 
Insider



Media 
Monitoring



@HighlineSchools

@CCarboneRogers @ToveTupper



First Name Last Name Job Title Company

ANGELA DICE Web and Social Media Content Developer Central Kitsap School District

DAVID BEIL Community Relations Director Central Kitsap School District

Molly Curtiss Communication & Graphics Coordinator Educational Service District 123

Curtis Campbell Public Information Officer Shoreline Public Schools

Melissa Laramie Interim Director Puget Sound ESD

Kasey High Communications Coordinator Puget Sound ESD

Robyn Chastain Director of Communications & Public Relations Kennewick School District

Ty Beaver Social Media & Web Content Coordinator Kennewick School District

Kelsey McMahon Director of Communications & Public Relations Kennewick School District

Paige Watson Community Education Coordinator Kennewick School District

Tove Tupper Web & Social Media Manager Highline Public Schools

Catherine Carbone Rogers Chief Communications Officer Highline Public Schools

Sheila Corson Communications Officer Omak School District

Teri Fink Communications Officer Wenatchee School District

Shannon Focht Communications Coordinator Pullman Public Schools

Jayme Tyalor Director of Communications Lake Stevens School District

Tiffini Schlosser Communications Assistant Lake Stevens School District

Amy Miller Communications Specialist South Kitsap School District

Daniel Beatty NW Senior Account Executive Blackboard

Kirsten Fitterer Director, Community & Public Relations Yakima School District

Wendy Castleman Communication specialist Tahoma School District

Kevin Morrison Director, Community Relations Spokane Public Schools

Ryan Lancaster Media Specialist Spokane Public Schools

Kristy Mylorie Communications Specialist Spokane Public Schools

Casey Henry Director Communications Northshore School District

krista carlson director of communications bethel sd

Jenn Markaryan Community Relations Coordinator North Kitsap School District

Shane Edinger Communications Manager Pasco School District

Rae McNally Administrative Secretary Tacoma Public Schools

Lori Oberheide Assistant Superintendent, Communications ESD 112
Sarah Coomber Communications Manager ESD 112

Michele Larsen Communications Manager ESD 112

Steve Witter Executive Director NEWESD 101

Eldene Wall Executive Assistant/Public Relations North Central ESD

Jodi Thomas Public Information Cooirdinator ESD 112

Conor Schober Communications & Community Relations CoordinatOlympia School District

Doug Boyles Assistant Director of Communications Bethel School District

Karla Mercer CSA BlackBoard

Nathan Olson Communications Manager OSPI

Kristen Jaudon Director of Communications and Public EngagemenCapital Region ESD 113

Sarah Gillispie Communications Manager Sumner School District

Alison Dempsey‐Hall Director of Communications and Strategy FWPS

Linda Hardy Primary Principal Kiona‐Benton City S.D.

Debbie Joyce Jakala Communications & Public Relations Manager Edmonds School District

Elizabeth Egan Communications Specialist Issaquah School District

Carolyn Malcolm Public Information Officer Snoqualmie Valley School District

WSPRA Fall Registrations



First Name Last Name Email Job Title Company

Robyn Chastain robynchastain@hotmail.com Director of Communications & Public Relations Kennewick School District

Tammy Bengen tammy.bengen@ferndalesd.org Director of Communications Ferndale School District

Neil McKay neil.mckay@ferndalesd.org Webmaster Ferndale School District

Jayme Taylor jayme_taylor@lkstevens.wednet.edu Director of Communications Lake Stevens School District

Tiffini Schlosser tiffini_schlosser@lkstevens.wednet.edu Communications Assistant Lake Stevens School District

Douglas Boyles dboyles@bethelsd.org Assistant Director of Communications Bethel School District

Elizabeth Sytman sytmane@bsd405.org Director of Communicationa Bellevue School District

Teri Pablo tpablo@ycs.wednet.edu Communications Director Yelm Community Schools

Diane Bradford dbradford@everettsd.org Communications Coordinator Everett Public Schools

Curtis Campbell curtis.campbell@shorelineschools.org Public Information Officer Shoreline Public Schools

Cortny Martin Cmartin@nthurston.k12.wa.us Community Relations Coordinator North Thurston Public Schools

Courtney Schrieve cschrieve@nthurston.k12.wa.us Executive Director of Communications North Thurston Public Schools

Wendy Waits wwaits@nthurston.k12.wa.us Webmaster North Thurston Public Schools

Debbie Joyce Jakala jakalad@edmonds.wednet.edu Communications & Public Relations Manager Edmonds School District

Amanda Ralston ralstona@edmonds.wednet.edu Communications & Public Relations Webmaster Edmonds School District

Tove Tupper Tove.Tupper@highlineschools.org Web & Social Media Manager Highline Public Schools

Catherine Carbone Rogers catherine.carbone@highlineschools.org Chief Communications Officer Highline Public Schools

David Beil davidb@ckschools.org Community Relations Director Central Kitsap School District

Kassie Swenson kswenson@fwps.org Chief of Communications and Strategy Federal Way Public Schools

Ivan Lemus‐Hurtado ilemushu@fwps.org Multimedia Manager Federal Way Public Schools

Molly Curtiss mcurtiss@esd123.org Communication & Graphics Coordinator Educational Service District 123

Vicki Alonzo valonzo@auburn.wednet.edu Public Information Officer Auburn School District

Erin Zacharda zachardae@monroe.wednet.edu Marketing Liaison Monroe School District

Erin Jennings ejennings@bisd303.org Communications and Community Relations Coordinator Bainbridge Island School District

Lucas Minor lucasm@wsac.wa.gov Assoc. Dir for GET Marketing and Communications Guaranteed Education Tuition Program

Daniel Payne danp@wsac.wa.gov Marketing and Communications Specialist Guaranteed Education Tuition Program

Jacquelyne Ferrado jackief@wsac.wa.gov Community Relations Manager Guaranteed Education Tuition Program

Beth Egan egane@issaquah.wednet.edu Communications Specialist Issaquah School District

L Michelle michellel@issaquah.wednet.edu Executive Director of Communications Issaquah School District

Kasey High khigh@psesd.org Communications Coordinator PSESD

Joe Hunich jhunich@psesd.org Communications Coordinator PSESD

Alexa Mendezona amendezona@psesd.org Communications Coordinator PSESD

Melissa Laramie mlaramie@psesd.org Director of Communications & PR PSESD

Celeste Johnston cjohnston@steilacoom.k12.wa.us Ex. Asst to Superintendent/Public Information Offi Steilacoom Historical School District

Jacquie MacAlevy jmacalevy@sheltonschools.org Public Relations Shelton School District

Chris Prince Chris.prince@blackboard.com Senior Account Executive, K12 Blackboard

Nathan Olson nathan.olson@k12.wa.us Communications Director OSPI

Allison Stotler astotler@west.com Region Director West (SchoolMessenger solutions)

Tabassum Bhaghani tabassumb@peachjar.com Senior Account Executive Peachjar

Mariesa Bus mbus@cloverpark.k12.wa.us Community Relations Manager Clover Park School District

Kim Doherty kdoherty@osd.wednet.edu Communications Assistant Olympia School District

Conor Schober cschober@osd.wednet.edu Community Relations Coordinator Olympia School District

Ingrid Stegemoeller ingrid@partnership4learning.org Communications Manager Partnership For Learning

Emily Wicks emily_wicks@msvl.k12.wa.us Communications Coordinator Marysville School District #25

Alicia Lawver alawver@tacoma.k12.wa.us Facilities & Communcations Coordinator Tacoma Public Schools

Chelsea Sheasley csheasl@tacoma.k12.wa.us Technology Communications Coordinator Tacoma Public Schools

Warren Kagarise WarrenK@issaquahwa.gov Communications Coordinator City of Issaquah

Willie Painter wpainter@fpschools.org Director of Communications Franklin Pierce Schools

Shane Edinger sedinger@psd1.org Communications Manager Pasco School District

M Patsene Dashiell mdashiell@sequim.k12.wa.us Communications Director Sequim School District

Shannon Parthemer sparthemer@lwsd.org Communications Manager Lake Washington School District

Jenn Markaryan jmarkaryan@nkschools.org Community Relations Coordinator North Kitsap School District

Torhil Ramsay tramsay@asd103.org Assistant to Superintendent/ Board Anacortes School District

Kristina Courtnage Bowman kcourtnagebowman@lwsd.org Communications Specialist Lake Washington School District

Tamara Krache zachardae@monroe.wednet.edu Communications Assistant Monroe School District

Jessica Morgan jessica.morgan@sunnysideschools.org Director of Communications Sunnyside School District

Faith Sisley faith.sisley@kent.k12.wa.us Office of Communications and Public Affairs Kent School District

Chris Loftis chris.loftis@kent.k12.wa.us Executive Director Kent School District

Amy Miller millera@skitsap.wednet.edu Communications Specialist South Kitsap School District

Tanya Conklin tconklin@cvsd.org Public Information Officer Central Valley School District

Amy Snyder amy_snyder@eatonville.wednet.edu Administrative Assistant Eatonville School District

Ty Beaver ty.beaver@ksd.org Social Media & Web Content Coodinator Kennewick School District

Dave Wilkins dwilkins@tacoma.k12.wa.us Brand Journalist Tacoma Public Schools

Angela Dice angelad@ckschools.org Web and Social Media Content Manager Central Kitsap School District

Krista Carlson kcarlson@bethelsd.org Director of Communications Bethel School District

WSPRA Winter Registrations



First Name Last Name Email Job Title Company Work Phone

Curtis Campbell curtis.campbell@shorelineschools.org Public Information Officer Shoreline Public Schools 5098405750

David Beil davidb@ckschools.org Community Relations Director Central Kitsap School District 3606621622

Robyn Chastain robyn.chastain@ksd.org Director of Communications & Public Relations Kennewick School District 509‐222‐7424

Ty Beaver ty.beaver@ksd.org Social Media & Web Content Coordinator Kennewick School District 509‐222‐6827

Jessica Morgan jessica.morgan@sunnysideschools.org Communications Director Sunnyside School District 509‐836‐8703

Gary Sabol gsabol@asd.wednet.edu Public Information Officer Arlington Public Schools 360‐618‐6217

Sandy Cokeley scokeley@scopeschoolsurveys.com CEO SCoPE School Surveys 8454060631

Mike Stewart reachstew@gmail.com Sales Manager SCoPE School Surveys

Nathan Olson nathan.olson@k12.wa.us Communications Director Office of Superintendent of Public Instruction 3607256015

Stephanie Liden stephan.liden@k12.wa.us Communications Specialist Office of Superintendent of Public Instruction

Laurie Wiedenmeyer laurie.wiedenmeyer@tumwater.k12.wa.us Coord of Communications & Community Relations Tumwater School District 360‐709‐7003

RandaLyn Novick r_novick@hotmail.com Communications Specialist Central Kitsap School District (360) 662‐1621

Sandi Seel sandra.seel@blackboard.com Sr. Customer Success Advocate Blackboard 801‐829‐8909

Melissa Laramie mlaramie@psesd.org Director of Communications & PR PSESD 2062903139

Alexa Mendezona amendezona@psesd.org Program Coordinator Puget Sound ESD 4259177606

Kasey High khigh@psesd.org Communications Coordinator Puget Sound ESD 4259177616

Joe Hunich jhunich@psesd.org Communications Coordinator Puget Sound ESD 4259177612

Patty Glaser patty.glaser@bremertonschools.org Public Information Officer Bremerton School District 100C 3604731003

Lesley Rogers lesleyr@strategies360.com Senoir VP Strategies 360 2063102407

Allison Stotler astotler@west.com Region Director West (SchoolMessenger solutions) 888.527.5225 x496

Karon Haddaway karon@gaggle.net Regional Sales Mgr Gaggle 503‐706‐4373

JOHN DOORNBOS john.doornbos@finalsite.com Director of Sales & Strategy Finalsite 3603838439

Chris Prince Chris.prince@blackboard.com Senior Executive, k12 Blackboard

Patsene Dashiell mdashiell@sequim.k12.wa.us Communications Director Sequim School District 360‐582‐3264

Chris Loftis chris.loftis@kent.k12.wa.us Executive Director of Communications Kent School District 253‐373‐7524

Faith Sisley faith.sisley@kent.k12.wa.us Communications Operational Lead Kent School District 253‐373‐7524

Molly Curtiss mcurtiss@esd123.org Communication & Graphics Coordinator Educational Service District 123 5095445787

Justina Chen justina.chen@live.com Co‐Founder Chen & Cragen

Tabassum Bhaghani tabassumb@peachjar.com Senior Account Executive Peachjar

Amy Miller millera@skitsap.wednet.edu Communications Specialist South Kitsap School District 360‐874‐7005

Teri Fink fink.t@wenatcheeschools.org Communications Officer Wenatchee School District 509‐663‐8161

Willie Painter wpainter@fpschools.org Director of Communications Franklin Pierce Schools 2532983087

Sarah Gillispie sarah_gillispie@sumnersd.org Communications Manager Sumner School District

Shannon Parthemer sparthemer@lwsd.org Communications Manager Lake Washington School District 425‐936‐1300

Rossi Ensign rossi_ensign@enumclaw.wednet.edu Communications Specialist Enumclaw School District 3608027109

Cortny Martin Cmartin@nthurston.k12.wa.us Community Relations Coordinator North Thurston Public Schools 360‐412‐4418

Courtney Schrieve Cschrieve@nthurston.k12.wa.us Executive Director of Communications North Thurston Public Schools 360‐412‐4418

Rita Sanders sanders.rita@battlegroundps.org Communications Manager Battle Ground Public Schools 360‐885‐5470

Joe Vajgrt vajgrt.joe@battlegroundps.org Communications Specialist Battle Ground Public Schools 360‐885‐5337

Sheila Corson scorson@omaksd.org Communications Officer Omak School District 509‐826‐8340

Shane Edinger sedinger@psd1.org Interim Director of Public Affairs Pasco School District 509 546‐2686

Joel Nunn jnunn@psd1.org Public Affairs Tech Pasco School District 509 546‐2686

Ana Munguia amunguia@psd1.org Community Connections Manager Pasco School District 509 546‐2686

WSPRA Annual Conference Registrations
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Tina Hernandez thernandez@psd1.org Administrative Assistant for Public Affairs Pasco School District 509 546‐2686

Tanya Rowe tanya.rowe@bellinghamschools.org Executive Director of Communications Bellingham Public Schools 360‐676‐6520

Casey Henry chenry@nsd.org Communications Director Northshore School District 425‐408‐7671

Steve Knagg knag@aol.com Owner Pinetop Presentations 2148695517

Mandi LeCompte amanda.lecompte@highlineschools.org Communications Manager Highline Public Schools 206‐631‐3002

Rexanne Graham rexanne.graham@highlineschools.org Communications Director Highline Public Schools 206‐631‐3002

Catherine Carbone Rogers catherine.carbone@highlineschools.org Chief Communications Officer Highline Public Schools 206‐631‐3002

Tove Tupper tove.tupper@highlineschools.org Communications Assistant Director Highline Public Schools 206‐631‐3002

Erin Zacharda Zacharda zachardae@monroe.wednet.edu Marketing Liaison Monroe School District 360‐804‐2602

Tamara Krache krachet@monroe.wednet.edu Communications Assistant Monroe School District 360‐804‐2607

Diane Bradford dbradford@everettsd.org Communications Coordinator Everett Public Schools 425‐385‐4040

Linda Carbajal lcarbajal@everettsd.org Administrative Asst. Everett Public Schools 425‐385‐4041

Leanna Albrecht lalbrecht@everettsd.org Communications Director Everett Public Schools 425‐385‐4049

Jacquie MacAlevy jmacalevy@sheltonschools.org Communications specialist Shelton School District 3604276723

Julie Thannum, APR julie.thannum@southlakecarroll.edu Assistant Superintendent, Community Relations Carroll ISD

Alicia Lawver alawver@tacoma.k12.wa.us Facilities Communication Coordinator Tacoma Public Schools 253‐571‐3328

Rae McNally rmcnall@tacoma.k12.wa.us Strategic Communications Manager & Webmaster Tacoma Public Schools 253‐571‐1019

Kathryn McCarthy kmccart@tacoma.k12.wa.us Strategic Communications & Marketing Manager Tacoma Public Schools 253‐571‐1352

Daniel Payne danp@wsac.wa.gov Marketing and Communications Specialist Guaranteed Education Tuition Program 3607537828

Jacquelyne Ferrado jackief@wsac.wa.gov Community Relations Manager Guaranteed Education Tuition Program 3607537875

Kim Doherty kdoherty@osd.wednet.edu Communications Assistant Olympia School District 360‐596‐6108

Susan Gifford sgifford@osd.wednet.edu Director of Communications & Community Relations Olympia School District 360‐596‐6104

Conor Schober cschober@osd.wednet.edu Community Relations Coordinator Olympia School District 3605966106

Mike Balmelli mikeb@wapatosd.org Public Relations Wapato School District 5098774181

Mariesa Bus mbus@cloverpark.k12.wa.us Community Relations Manager Clover Park School District 253‐583‐5040

L Michelle michellel@issaquah.wednet.edu Executive Director of Communications Issaquah School District

Carolyn Malcolm malcolmc@svsd410.org Public Information Officer Snoqualmie Valley School District 425‐831‐8423

Jenn Markaryan jmarkaryan@nkschools.org Communications Coordinator North Kitsap School District

Susan Tompkins Susan.tompkins@blackboard.com Senior Solution Sales Executive Blackboard 949‐716‐9923

Tina Smith‐O'Hara tsmithohara@portangelesschools.org Communications and Community Relations Coordinator Port Angeles School District 3605653703

Mark Higgins mhiggins@wwps.org Director of Communications Walla Walla School District 140 5095266716

Chrissy DeHan christina_dehan@ycs.wednet.edu Public Relations Yelm Community Schools 360‐458‐6106

Shonagh MacRae michele.skuce@thoughtexchange.com Service Lead Fulcrum Management Solutions Ltd. 800‐361‐9027 x 227

Shannon Terrell michele.skuce@thoughtexchange.com Business Development Representative Thoughtexchange 604‐349‐1403

Mark Deines mdeines@raptortech.com Regional Sales Manager Raptor Technologies, LLC 713‐880‐8902

Shannon Focht sfocht@psd267.org Communications Coordinator Pullman Public Schools

Brittany Kaple kaple.brittany@evsd90.org Director of Communications East Valley School District NO. 90 509‐573‐7311

Kristen Jaudon kjaudon@esd113.org Communications Director Capital Region ESD 113

David Goehner david.goehner@esd105.org Public Information Officer ESD 105 509‐454‐3131

Joe Vajgrt vajgrt.joe@battlegroundps.org

Jayme Taylor jayme_taylor@lkstevens.wednet.edu Director of Communications Lake Stevens School District



Fall 2016 Workshop Survey Responses

1 2 3 4 5

Strongly 

Dissatisfied Dissatisfied Neutral Satisfied

Strongly 

Satisfied

Using Social Media in Public Education ‐ Tyler Tullis, 

Desautel Hege (DH) 9 15

Social Media 101 ‐ Tove Tupper, Highline Public Schools 3 7

Social Media 201 ‐ Melissa Laramie, PSESD 1 4 6 5

Conference Facilities / ESD 123 1 3 12 10

Breakfast 1 10 7 6

Lunch 1 1 13 4 5

Overall Workshop 1 10 12

TOTAL 3 2 31 51 60



WSPRA 2017 

Winter Evaluations

1 2 3 4 5

Strongly 

Dissatisfied Dissatisfied Neutral Satisfied

Strongly 

Satisfied

Social Media Engagement:  Measuring What Matters ‐ 

Warren Kagarise, City of Issaquah 2 12 19

Content Creation & Curation ‐ Tove Tupper, Highline 

Public Schools 1 16 9

Facebook is Live…Are You? ‐ Melissa Laramie, PSESD 3 5

School PR EdCamp 4 18 11

OSPI Update ‐ Nathan Olson 2 2 14 11

TOTAL 0 2 9 63 55



WSPRA 2017

Annual Conference Evaluations

1 2 3 4 5

Strongly 

Dissatisfied Dissatisfied Neutral Satisfied

Strongly 

Satisfied

Getting Real:  Lessons Learned ‐ Steve Knagg  1 4 14 25

Beyond the Smashin Newsletter and Info‐Packed Tweet 

‐ Sandy Cokeley 6 19 11 7

Storytelling:  7 secrets to Engage, Energize and Enthrall ‐

Justina Chen 1 2 11 29

Awards Banquet 3 16 21

Ethics & Leadership ‐ Julie Thannum 2 15 27

Customizing Communication through Technology ‐ 

Highline Public Schools 3 18 22

OSPI Legislative Update ‐ Nathan Olson 6 17 17

Overall Workshop 1 13 29

Location 2 7 35

TOTAL 0 8 42 122 212
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