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Seminar Registration

Please Print or Type
Discount Available
If more than one person from the same organization registers,
the second and subsequent registrants* are each eligible for a
$50  discount. If one person from your organization has paid
the full registration fee, list his or her name below and deduct
your $50 discount.

Name

*If more than five people from the same organization register,
call NSPRA at 301-519-0496 for even larger discount rates.
Note: Discount does not apply to Pre-Seminar Workshops.

Total Amount Due $

Method of Payment
� My check is enclosed.
� My purchase order — #_______________— is enclosed.

(Purchase orders are not considered as payment to lock in
prices. Check/credit card  payment must be received by 
discount dates.)

� Charge my credit card (check one)
� Visa     � MasterCard     � American Express

Card Number Expiration Date

Signature

Cancellation Fees
Seminar: $100 for cancellations received by May 8, 2009. $200 for cancellations from

May 9 until June 19. After June 19, 80% of registration fee.
Pre-Seminar Workshops: 20% of Pre-Seminar fee for cancellations received by May 8,

2009. 40% for cancellations from May 9 until June 19. After June 19, 80% of
registration fee.

Name

Member Number

First Name for Badge

Title

Organization

Street Address

City / State or Province / Zip or Postal Code

Phone Fax

E-mail

Seminar Registration

Mail Registration to:
NSPRA 2009
National School Public Relations Association
15948 Derwood Road, Rockville, MD 20855

For NSPRA Members
Seminar Registration
� Register and PAY before May 15, 2009 . . . . . . . . $665

� Register after May 15, 2009 . . . . . . . . . . . . . . . . $715

Seminar Registration and Dues Payment/Renewal
� Register and PAY before May 15, 2009 . . . . . . . $905

� Register after May 15, 2009 . . . . . . . . . . . . . . . . $955

For Non-members of NSPRA
Full Registration
� Register and PAY before May 15, 2009 . . . . . . . $765

� Register after May 15, 2009 . . . . . . . . . . . . . . . . $815

One-day Registration
� Monday — June 29, 2009. . . . . . . . . . . . . . . . . . $295

� Tuesday — June 30, 2009 . . . . . . . . . . . . . . . . . . $295

� Wednesday — July 1, 2009� . . . . . . . . . . . . . . . . $295
� Does not include closing banquet

Pre-Seminar Workshops
Please add $50/session if you are attending a Pre-Seminar
Workshop and are not registered for the Seminar.

� Becoming a Market-Savvy School District . . . . . . $295

� Keeping Students and Staff Safe . . . . . . . . . . . . . $295

� The One-Minute Storyteller . . . . . . . . . . . . . . . . $295

� Skiing in the Information Avalanche . . . . . . . . . $195

� Framing Issues for Public Dialogue . . . . . . . . . . . $195

� The Narrative: Powerful Storytelling . . . . . . . . . . $195

� Harnessing the Power of Social Networking . . . . $195

� Never Say No to a Principal . . . . . . . . . . . . . . . . $195

� APR Prep: Get Ready for Accreditation . . . . . . . $295

� New Professionals Program . . . . . . . . . . . . . . . . . $295

� First NSPRA Seminar?       

Questions?
Call NSPRA at 301-519-0496  |  Fax: 301-519-0494  |  E-mail: nspra@nspra.org  |  www.nspra.org

How to Become a Market-Savvy School District: A
One-Day Intensive Strategic Marketing Planning
Workshop for Recruiting Students, Staff and
Support
(Saturday, 9 a.m. – 4 p.m.)     Price: $295
Developing and sustaining a market-savvy school perspective is critical as
competition for students, staff, and support becomes more intense than ever.
Learn how to look at your own district and school marketing strategies
through the eyes of advertising professionals. You will work through a 10-step
marketing process and interact with an experienced team of marketing
strategists to improve how you market your schools and engage your district.
Presenter: Matt Schlientz, partner, The Image Group, Holland, Mich.

Keeping Students and Staff Safe: A
Comprehensive Crisis Management Training for
School Leaders
(Saturday, 9 a.m. – 4 p.m.)     Price: $295
This all-new crisis management and communication training session will get
you prepared for any type of emergency. The morning session will highlight
the latest strategies to prevent, intervene or respond to a crisis. In the
afternoon, teams will work through table-top scenarios to “put into place
what is practiced.” Topics will include: School Safety Audits, developing a
crisis response plan, using social networking tools to communicate, and
much, much more. Presenter: Rick Kaufman, APR, executive director,
community relations, Bloomington (Minn.) Public Schools 

The One-Minute Storyteller: Using the Power
of Digital Communication
(Saturday, 9 a.m. – 4 p.m.)     Price: $295
Digital technology and the Internet have dramatically transformed the media
landscape. Individuals have been given an unprecedented ability to tell their
own stories just as effectively – if not more so – than traditional media
outlets. This workshop will review the concepts and applications that have
empowered people to become personal broadcasters. Participants will work in
small groups to write, produce, edit, and publish short podcasts. Presenters:
Gary Aungst, director, community affairs/marketing, Tempe (Ariz.)
Elementary School District; and Mark Nichols, director, Applied Learning
Technologies Institute, Arizona State University, Tempe, Ariz. 

Skiing in the Information Avalanche: Surviving &
Thriving in a Mixed Media News Environment
(Saturday, 9 a.m. – noon)     Price: $195
It’s essential for school communicators to understand how the news
environment is changing the way we communicate. This workshop will
examine today’s mixed media culture and offer tips and techniques for being
proactive with the “New News Media.” School PR professionals still have to
work with traditional media while broadening their reach to include new
media. You’ll learn to manage the news interview, use on-camera interview
techniques, deal with difficult reporters and bloggers, extend your mixed
media reach, and create a proactive media relations plan. Presenter: Tom
DeLapp, president, Communication Resources for Schools, Rocklin, Calif.

Framing Issues for Relevant Public Dialogue
(Saturday, 1 p.m. – 4 p.m.)     Price: $195
Do you feel like you are trying to communicate but few messages are getting
across? A decade’s worth of anecdotal evidence shows that school districts are
often perceived as poor communicators because they don’t use effective
listening techniques and their messages are not relevant to the audience. You
will discuss framing issues, learn listening techniques, hone and target
messages to audiences, and discover ways to ensure that your ideas are
relevant to your superintendent. Presenter: Jennifer Reeve, APR, assistant
executive director, Colorado Association of School Boards, Denver, Colo. 

The Narrative: Powerful Storytelling that Builds
Support for Education
(Sunday, 9 a.m. – noon)     Price: $195
In challenging economic times, telling education’s story and building support
for our mission is critical. The 2008 Presidential election introduced a major
new buzzword – “The Narrative.” Communication experts are turning to
storytelling, emotional hooks, sensory associations, and dynamic writing

techniques to create messages that break through information clutter and
affect behavior. You will learn how linking messages together into a
powerful narrative can enhance communication with parents, staff and
patrons. Presenter: Jim Dunn, APR, director, communications, Cooperating
School Districts of Greater Kansas City, Liberty, Mo. 

Harnessing the Power of Social Networking
and the New Media
(Sunday, 9 a.m. – 12 p.m.)     Price: $195
From the classroom to the boardroom, technology is transforming the way
schools communicate with parents – and the way parents communicate
with schools. If understanding technology and using it to communicate
creates feelings of anxiety, then this workshop is for you. From public
information to marketing to community engagement, this workshop will
provide easy-to-understand overviews and practical applications of current
technology. Presenters: Mark Nichols, director, Applied Learning
Technologies Institute, Arizona State University, Tempe, Ariz.; Gary
Aungst, director, community affairs/marketing, and Delaina Biernstein,
graphic design specialist, Tempe (Ariz.) Elementary School District

Never Say No to a Principal: Proven, Powerful
Tools to Directly Support Schools – and Boost
Student Success
(Sunday, 9 a.m. – noon)     Price: $195
Discover the easy ways to dramatically increase your service to principals –
with the added benefit of reducing your workload. This workshop offers
valuable and practical strategies and tools including: a process to anticipate
school needs – and deliver the products and services principals want, need,
and will use; how to leverage your support for one school into useful
resources for all; and easy ways to use technology to help schools. You will
leave this workshop with instantly useable strategies. Presenter: Brian
Woodland, APR, director, communications/strategic partnerships, Peel
Board of Education, Mississauga, Ontario, Canada 

APR Prep: Get Ready for Universal Accreditation
(Saturday and Sunday, 9 a.m. –  4 p.m.)     Price: $295
Ready to move ahead as a PR professional? Then it’s time to become
Accredited in Public Relations (APR). This in-depth workshop helps you
prepare for the Universal Accreditation examination by providing a solid
grounding in the knowledge, skills, and abilities tested. Learn what topics
are covered and how to plan and prepare for the various components
required for completing the testing process. Make a commitment to
yourself and begin your professional development journey toward becoming
Accredited in Public Relations. Presenters: Janet Swiecichowski, APR,
director, communications, Minnetonka (Minn.) Public Schools; Merrie
Meyers-Kershaw, APR, director, parents, business and community partner-
ships, Broward County Schools, Fort Lauderdale, Fla.; and David Joplin,
APR, marketing communications director, Moore Norman Technology
Center, Norman, Okla.  

New Professionals Program
(Sat., 9 a.m. – 4 p.m.; Sun., 9 a.m. – 12 p.m.)     Price: $295
If you have been in public relations less than three years – or if you’re new
to the school PR field – this workshop is the foundation you need for
practicing all facets of school communication. You’ll work with school PR
pros and network with peers on effective PR planning, including applying
the four-step RACE process, identifying target audiences, framing key
messages and developing communication strategies. Presenters: Bob Noyed,
APR, director, communications, Wayzata (Minn.) Public Schools; and Jim
Cummings, APR, director, communications/parental engagement, Glendale
(Ariz.) Elementary School District

Expanded descriptions of Pre-Seminar Workshops
on the Web at:

www.nspra.org/program_2009seminar

Come early and learn more at these in-depth, information-packed workshops! NSPRA’s Pre-Seminar Workshops offer special 
guidance to keep you on top of today’s key issues – all taught by leaders in school public relations.

Pre-Seminar Workshops
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